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Our analysis 
 

In our content analysis we found many issues concerning the content of the Ontario              
Parks website. However, the most problematic one, which all members of our group             
agreed, is the section “Experiences”. 

This section is probably one of the most promising in the website. It is where people                
generally gravitate to in order to find specific information for park activities. It could              
even be said to be one of the most important parts of the Ontario Parks site for the                  
users. And yet, during our content audit, we found several issues with the content. In               
the following paragraphs we will discuss some of the problems we noticed with this              
specific session, and also offer suggestions of ways to improve it, including the addition              
of new content. For the purpose of this report, we have divided the cases into               
“Structural Issues” and “Content Issues”. 

 

Structural Issues 

The subsections that branch-off from Experiences are: “Birding”, “Car Camping”,          
“Fishing”, “Hiking”, “Learn”, “Outdoor Cooking”, “Paddling”, “Roofed Accommodation”,        
“RV”, and “Winter”. They all describe activities one can enjoy while visiting one of the               
parks. 

However, we noticed the subsections are not ordered in a logical structure. Rather,             
different subjects are grouped together in a manner that appears random. For instance,             
the first link subsection is "Birding", followed by "Car Camping" and after that, "Fishing".              
Which kind of connection each of this sub-sections have? Not only does it not follow a                
logical path, it also potentially makes the navigation confusing for users. 

 

The Winter link is also odd, and at first seems out of place. While encouraging people                
to visit the parks during Winter is a great concept, it shows some disconnection              
amongst other sections. In this particular case, a small heuristics analysis would            
highlight this as a serious problem of consistency and standard. All other subsections             
are named after a specific activity or amenity, so calling this one “Winter” is an               
inconsistent decision. 

 

 

 



 

Content Issues 

While reading the subsections we soon notice that there's an effort to create             
conversation with the user. However, the subsections are very content-heavy, with           
unnecessarily long texts, that bury and hide the important information users are likely             
looking for. Considering the way people browse, most users will likely not be interested              
in reading all that content and will try to skip it to find the content they're searching and,                  
consequently, be disappointed. That is because people, when browsing, want direct,           
easy to find, information. If you cannot give your users the information they need              
effectively, they will either give up on your site, or end up annoyed. 

 

A good example of this issue with too much text is the “Paddling” page, which can be                 
seen above. This page alone contains a text with about 1781 words distributed in such               



a way that key information such as parks that are good for paddling and how to do it                  
are buried within the body of the text. To give context, that is about thrice the average                 
word count for a Wikipedia page. Most people do not want to read a whole article on                 
paddling; they want to paddle. 

 

 

 
 
What we suggest 
With our conclusions in mind, we have come up with some suggestions to improve the               
overall user experience of the website.  

 

Suggestions for Content 

We suggest reducing the amount of text in the subsections. Content such as broad              
information, history facts, and etc, could be moved elsewhere (to the Blog, for             
example), and make the text more focused on informing the user about locations,             
instructions, safety tips and information on how the experiences change based on            
seasons. The blog will continue producing content with fun facts, history, and stories             
from visitors, while the main site can focus on informing the users. 

These changes will make key information more accessible, which will result in a more              
user friendly website. To complement these changes, we suggest the addition of 360             
photographs as new content. It’s a great way to capture the visuals and the experience               
of the parks. These photos could be posted on the main page and the subsections. 

 

Suggestions for Structure 

We suggest rearranging the subsections in a more intuitive way, connecting related            
activities in one branch. An example: 

Activities (Birding, Fishing, Paddling, Hiking, Winter Sports) 
Highlights 
Camping (Car Camping, Outdoor Cooking, Roofed Accommodation, RV) 
Discover 
Events 
Safety 

 

This structure will feel more intuitive for the user, with related subsections grouped             
together rather than spread out. 

The “Activities” subsection comprises of “Birding, “Fishing”, “Paddling”, “Hiking”, and          
“Winter Sports”, all of which are fun and sportive activities visitors can enjoy in the               
parks, and correspond to subsections already present under the “Experiences” tab. We            
decided to change the name of the “Winter” page into “Winter Sports, as we agreed the                



original name could be confusing to users, and it solely contains information on             
sportive activities exclusive to the season. 

“Highlights” is a new feature to the “Experiences” tab. It is a blog that will produce                
content that will tell the history of the parks, knowledge about the natural environment              
of Ontario and Canada, fun facts, as well as create space to share the experiences of                
visitors. 

The “Camping” subsection will branch into all the pages related to camping and             
facilities. The pages under it will be “Car Camping, Outdoor Cooking, Roofed            
Accommodation, and RV. 

“Discover” corresponds to the “Learn” page, in the current website. We came to the              
conclusion that this new name transmits more of the meaning of the original page, as it                
describes learning activities with an underlying sense of discovery. 

The “Events” section is one that we felt is missing from the website in its current stage.                 
It will contain the information on events that, currently, is found throughout            
“Experiences”. Creating this page will enable users to easily access this information. 

“Safety” is another important page that is not available in the site. Considering how              
important it is, we decided to add this page under the “Experiences” tab. It will contain                
general safety tips for visitors of the parks and offer it in a more clearly visible way that                  
in is right now. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Content Sample 
This is a sample of how to reformat the content of the subsections. In this case, the                 
“Birding” page: 

ONTARIO PARKS > BIRDING 

  

Birding at Ontario Parks 

 

Are you fascinated by the antics of birds at your backyard feeder but want to learn                
more? Are you looking for an activity that will get you outdoors and doesn’t cost a lot?                 
Then birding might be for you…and Ontario Parks is a favourite birding destination. 

Best places for birding: 

● Rondeau 
● Long Point 
● Rushing River 
● Sioux Narrows 
● Sleeping Giant 
● Wakami Lake 
● Finlayson Point 
● Petroglyphs 
● Polar Bear 

● Tidewater 

Tips 

● A set of binoculars is essential for birding, but try practicing using them             
before you go on your first expedition by trying to find and focus on objects               
as fast as possible 

● Don’t forget to bring your camera so you can study your sightings back             
home. 

● Talk to our staff members. Many parks of our parks offer checklists of the              
bird, as well as birding hikes with experienced birders 

● Bring a notebook so you can record what you saw and where you saw it. 
● Bring your normal outdoors gear fitting for the season; suitable clothes,           

footwear, sunscreen, bug repellent etc. 
● Start with easier to spot birds. 
● Join our naturalist club. 

http://www.ontarioparks.com/park/rushingriver
http://www.ontarioparks.com/park/sleepinggiant
http://www.ontarioparks.com/park/rondeau/
http://www.ontarioparks.com/park/wakamilake
http://www.ontarioparks.com/park/longpoint
http://www.ontarioparks.com/park/tidewater
http://www.ontarioparks.com/park/siouxnarrows
http://www.ontarioparks.com/park/polarbear
http://www.ontarioparks.com/park/finlaysonpoint
http://www.ontarioparks.com/park/petroglyphs


● Attend to one of our birding festivals. 

  

More information 

● Park events 
● Ontario Field Ornithologists 
● Bird studies Canada 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.ofo.ca/
http://www.bsc-eoc.org/
http://www.ontarioparks.com/events/


New Content 
For the new content, as mentioned above, we suggest the addition of 360 images to               
the website. We believe the addition of this new content will improve the user              
experience by making it easier for the user to connect with the Ontario Parks. The               
beauty of the natural landscapes will be represented in a much more personal and              
immersive way. 

To demonstrate that, we developed an html page based on the template used in the               
website featuring a 360 photograph of a woodland area. A link to the hmtl page can be                 
found here: http://www.stabel.ca/centennial/content/  

 

http://www.stabel.ca/centennial/content/

